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How Reporting on Revenue Can

Improve Your Relationship With Achieve Exponential Growth With Marketing
Sales Analytics

Written by Rachel Sprung | @rsprung

Learn how to generate a positive ROI & grow your business from this ebook

World-class marketers have the power to turn good
Get Your Free Guide:

campaigns into great campaigns

" 2
What's their secret? Marketing ROI analytics. Yowto ACHIEVE

First Name *
EXPONENTIAL
Analytics give you the insight to report on your Cozia]
marketing while generating a positive return on Last Name *
—=EER

your investment (ROI).

MARKETING
ANALYTICS

Download our new marketing ROI analytics ebook Emall (privacy policy) *

Most marketers are concerned about building a strong relationship with their sales team. After to unleash the true power of your marketing

all, the marketing team is supposed to generate leads and assist the sales team in closing deals metrics & ct wabching the revenue roll in 0
ebsite URL
for the company. To make all of that happen, these teams need to have a good relationship.

in tgffebook, you'll learn:

v What you should be measuring within SEO,
blogging, landing pages, social media, email

marketing, lead nurturing, and referral sources

What is your role? *

Individual Contributor v

Subscribe to HubSpot's marketing

What are some of the other benefits you've found with reporting on your revenue? v How to use marketing analytics to improve each channel's marketing performance blog

v/ How to close the loop on your marketing with revenue reporting Job Title *
Please enter your complete job titie. For

example, *Director of Demand Generation”

ACHIEVING EXPONENTIAL GROWTH
WITH MARKETING ANALYTICS DOWNLOAD NOW
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Gl
Mot T e At ok B SHARE
W Tweet
ol 1.1k
g When it comes to content, sometimes old school can be a good thing (namely, when it comes 587
15 Brilliant Examples of Interactive Print Ads to old school rap or Throwback Thursday on Instagram). But when it comes to your
company's public relations strategy, being old school isn't advantageous for your business or
your brand. g
MARKETING / 2hrsago (% '

Ten years ago, people still relied on morning papers for news. Today, the vast majority of your
company's customers and prospects scan headlines on Twitter or see what's hot in

their Facebook feed. People now have control over where, when, and how they consume
information. As a result, public relations is no longer about feeding into a traditional news cycle;
it's about providing relevant content when, where, and how your prospects, influencers, and

10 Companies That Totally Nail Copywriting

MARKETING /4 hrsago (%
Industry Benchmarks for Social Media

customers will consume it.

Engagement: How Much Should Your Posts

Receive? /
(Short on time? Click here to download our free press release

MARKETING / 6 hrs ago (%
11 Expert Tips for Growing Your Company's
Bloa

template and learn how to write a top-notch press release.)

ZO5UIA Y T4 CTADMRICDOWTIE, URIERICT AN UL THILEZ B, JOJEEDND
VIN—=Va VEKRELICELIFEBNTHDIZENDOMDFUTco BRIV IICABELETCIDFE
N REHET 2EAIF. RRI—P—HIBLTVWEIRRZDHDIC, TEDEESD TEE%ES]
WTWBNE5ETY, RRI—Y—F. Ev LTz TIR=IEZ 5 EBHT. BOPELTWD
BREBARERDBINESDHNHIMILE T, 22FZDE. COAENDIFERL VWK DIFHATY,
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EIE.EEERED CTA TIE.PREED eBook E WS & IAEICHULTWELEEA. L AU Y —
ADTYTL—MDIHICHZR T2 CTAICEZAF UTco BRI —DNRKOTWVWDREDE, ZD
FFRRIDEWVNWSZETT,

EERED CTA (E1ERD) FERED CTA (BIE#)

I : ite; The Newsworthy Guide
to Inbound Public Relations

FREE PRESS
RELEASE TEMPLATE

| DOWNLOAD TIMPLATE =

SUBSCRIBE

company does, and why the executives included are quoted. If the answer to any of those

questions is no, get back to the drawing board. SHARE

,017
The key to keeping your PR strategy new school is forgetting preconceived notions of what 1.0

public relations is and instead focusing on creating highly remarkable content. Traditional press W Tweet
releases can still be really valuable when executed well, so instead of ditching releases as a 1.1k

tactic, give them a modern makeover to make them more useful for your marketing.

Bi Like
AGENCY [NGS Think about how you've used inbound methods to transform your marketing strategies to be
15 Brilliant Examples of Interactive Print Ads more personalized, approachable, and build relationships. Those same principles apply to your

PR strategy: Create content to craft your own story and use tactful outreach to get reporters IN Share

;B

and analysts familiar with your brand.

MARKETING / 2hrsago (# '
10 Companies That Totally Nail Copywriting

What other best practices do you follow when writing press releases? Share your thoughts with
us below, and don't forget to download our free press release template here.

Editor's Note: This post was originally published in 2013 and has been updated for accuracy

»
MARKETING /4 hrsago [= and comprehensiveness.
Industry Benchmarks for Social Media

Engagement: How Much Should Your Posts
Receive?

MARKETING / 6 hrsago (%

11 Expert Tips for Growing Your Company's FREE PRESS
o 8| RELEASE TEMPLATE

MARKETING /18 hrsago [# \
How to Grow Your Email List by Running a ‘ DOWNLOAD TEMPLATE >

Contest
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NERRINZ CTADZETT, 2556, FLAYU—RDFYTL—hOHEMEICHT &

SlcRBEfbZmU XU T,
254 K1Y CTA (BERD) 254 K14 CTA (BEH)

Featured Download:

THE NEWSWORTHY GUIDE TO
INBOUND PUBLIC RELATIONS

Featured Download:

FREE PRESS
RELEASE TEMPLATE

Download Now

HUWZSA RAY CTAIZRDESHBEDICHEDFE UL,

ou only have one line to work with, which can seem scary, but consider diction

W Tweet
e your headline captivating.
, Clear, understandable language, and keep your headline simple and short —-
rch engines) reward the brief, so keep your title to one line to clearly focus
n on your topline message. 588
Most importantly, make it interesting: Keep in mind that reporters get dozens, if not hundreds, E

' of releases each day, so invest the time to write a compelling headline. It's worth the time and

/2hrsago (#

es That Totally Nail Copywriting

effort on your part.

2) Don't Play Hard to Get

I4hrsago (2 For reporters, analysts, influencers, or followers to be inclined to share your announcement, you
nchmarks for Social Media

it: How Much Should Your Posts

have to tell them upfront why they should care.

The first paragraph of your release should cover the who, what, why, where, and how of your

. o new launch, update, or development. Reporters don't have a ton of time to sift through details
| rsago £

fl ki infi ion —they j he f: hat'll help th I
T and fluffy background information - they just need the facts that'll help them tell your story to

someone else from a position of authority.

o There shouldn't be any new, crucial information covered after this section th
/18 hrsago £

potentially miss.
w Your Email List by Running a

Featured Download:

FREE PRESS
RELEASE TEMPLATE

Download Now

3) Offer a Tempting Quotable

Once you've set the scene, it's time to bring your details to life with a quote t
use for context around your announcement and help paint a picture of how y/|
the given industry, customer base, and landscape.
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Ready, Set, Register: The Agenda for ’ ' ' 'h )
s : e * How to Use Data Visualization to Win Over Your Audience [Ebook]

INBOUND 2015 Is Out

Editor's Note: This post was originally published in May 2013 and been updated for accuracy

MARKETING /7 hrsago [ and comprehensiveness.
The Ultimate List of Free Content Creation
Tools & Resources

MARKETING / 8 hrs ago [# ontind
D v s

How to Make a Mobile-Friendly Website % - Sh=5 H O W T O M A K E

[Free SEQ Guide]

A GRAPH IN EXCEL

5 Bad Writing Habits to Drop Right Now GET YOUR GUIDE  » Learn how to create a graph, organize data with pivot
tables & use the VLOOKUP and IF functions in Excel.

MARKETING /1dayago [
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HOW TO MAKE A GRAPH IN EXCEL

Learn how to create an Excel graph with this easy-to-follow tutorial and video.

Inbound marketing is becoming increasingly data-

driven. Through data, marketers can learn how %
¥izto 1) seiey

their marketing channels and tactics are performing

| want these tips!

instead of relying on intuition and “gut feelings.”

FIRST MAME *
However, it can be challenging to present all of that a g&hﬁﬂﬂ.ﬁﬂ

data so it's easy to digest. Ultimately, the modern

aitth

marketer needs to master the almighty LAST MAME *
spreadsheet. x

That's why we've put together four videos
highlighting fundamental Microsoft Excel skills that
every marketer should learn. We've also included
downloadable instructions and demao data so you

PHOME MUMEER *
can follow along.

In these videos, you'll learn how to:
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How to Use Excel: 14 Simple Excel
Shortcuts, Tips & Tricks

Written by Rachel Sprung | @rsprung

how to use Excel.

Sometimes, Excel seems too good to be true. All | have to do is enter a formula, and pretty
much anything I'd ever need to do manually can be done automatically. Need to merge two
sheets with similar data? Excel can do it. Need to do simple math? Excel can do it. Need to

combine information in multiple cells? Excel can do it.

If you encounter a situation where you need to manually update your data, Yol
missing out on a formula that can do it for you. Before spending hours ours counting cells
or coping and pasting data, look for a quick fix on Excel - you Ll find one.
In the spirit of working more efficiently and avojdi@tedious, manual work, here are a few Excel

tricks to get you started with how to use Excel. (And to all the Harry Potter fans out there ...

you're welcome in advance.)
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How to Use Excel: 14 Simple Excel

Shortcuts, Tips & Tricks

Written by Rachel Sprung | @rsprung
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excel shortcuts | 4 27,100
how to use excel |14 22,200
excel tips |4 5,400
excel tips and tricks 1~ 4,400
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How to Easily Create Custom Pin It URLs for
Pinterest

one cell to another, it'll adjust the values in the formula based on where it's moved. But
sometimes, we want those values to stay the same no matter whether they're moved around or

not -- and we can do that by making the formula in the gg

formula.

To change the relative formula (=A5+C5) intg
column values by dollar signs, like this: (=$A

support page here.)

Excel Functions

11) VLOOKUP Function

%you ever had two sets of data on two different spreadsheets that you want to combine

into a single spreadsheet?

markel Search terms
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excel functions

MARKET]
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vlookup formula
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FORMATTING YOUR
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How to Use Excel: 14 Simple Excel Shortcuts, Tips & Tricks

Mar 6, 2015 - Learn 14 simple formulas, functions, shortcuts, and tips you can use to
master Excel.
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As a marketer, it's your job to make sure you're constantly adding fresh contacts to your email

marketing campaigns so you can keep your numbers moving up and to the right. (But not by

purchasingjemail lists}- learn why you should never buy an email list in this post.)
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Marketing Blog

WHERE MERKETERS GO TO GREATY b0

Hi Brittany,

Here's your daily roundup of our latest and greatest markeling posts. Enoy

How to Eemove the Background of a Photo in Photoshop or

PowerPoint

By Pamela Vaughan, Tuesday, May 18, 2015 8:00 AM
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